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iHeart 54.1% or 1,559,004 of MSP Metro Adults 18 or older Listened to IHEART RADIO in the past 7 days.
Typical Adults 18 or older who Listened to IHEART RADIO in the past 7 days are 49.5 years old (2.3% older
R A D I O than average) and have a $123,391 (2.1% higher than average) annual household income.
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15.1% or 434,216 of MSP Metro Adults 18 or older Listened to KDWB-FM in the past 7 days.
Typical Adults 18 or older who Listened to KDWB-FM in the past 7 days are 41.8 years old (13.5% younger
than average) and have a $123,690 (2.4% higher than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂ‘Gender of Target vs. Market: Adults 18 or older
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14.% or 403,390 of MSP Metro Adults 18 or older Listened to KEEY-FM in the past 7 days.
Typical Adults 18 or older who Listened to KEEY-FM in the past 7 days are 52.6 years old (8.8% older than
average) and have a $134,181 (11.% higher than average) annual household income.
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14.% or 402,659 of MSP Metro Adults 18 or older Listened to KFXN-FM in the past 7 days.
Typical Adults 18 or older who Listened to KFXN-FM in the past 7 days are 51.6 years old (6.8% older than
average) and have a $130,215 (7.8% higher than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂ‘Gender of Target vs. Market: Adults 18 or older
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23.% or 664,119 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older Listened to KQQL-FM in the past 7 days.
Typical Adults 18 or older who Listened to KQQL-FM in the past 7 days are 49.6 years old (2.6% older than
average) and have a $110,863 (8.3% lower than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂ‘Gender of Target vs. Market: Adults 18 or older
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PY 54.1% or 1,559,004 of MSP Metro Adults 18 or older Listened to IHEART RADIO in the past 7 days.

.Heart Adults 18 or older who Listened to IHEART RADIO in the past 7 days are 3.% more likely to be a college

R A D | O graduate, 5.5% more likely to work full-time, 3.7% more likely to be married, 5.3% more likely to be a
parent of 1 or more children under 18.

e 9.
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15.1% or 434,216 of MSP Metro Adults 18 or older Listened to KDWB-FM in the past 7 days.

Adults 18 or older who Listened to KDWB-FM in the past 7 days are 9.% more likely to be a college
graduate, 14.9% more likely to work full-time, 6.3% less likely to be married, 44.7% more likely to be a
parent of 1 or more children under 18.
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14.% or 403,390 of MSP Metro Adults 18 or older Listened to KEEY-FM in the past 7 days.
Adults 18 or older who Listened to KEEY-FM in the past 7 days are 3.7% less likely to be a college
graduate, 1.5% more likely to work full-time, 14.4% more likely to be married, 9.5% more likely to be a

parent of 1 or more children under 18.
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(_)O Marital Status: Adults 18 or older

\’f‘ Education Levels: Adults 18 or older Employment: Adults 18 or older
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% Education Levels: Adults 18 or older Employment: Adults 18 or older
. 0.5% 5 ; 72.3%
Some High School or Less (not graduate) . e Employed Full-Time or Part-Time 69.1%
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14.% or 402,659 of MSP Metro Adults 18 or older Listened to KFXN-FM in the past 7 days.

Adults 18 or older who Listened to KFXN-FM in the past 7 days are 2.3% more likely to be a college
graduate, 10.6% more likely to work full-time, 10.% more likely to be married, .9% less likely to be a
parent of 1 or more children under 18.
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114 | Stage in Life: Adults 18 or older
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23.% or 664,119 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older Listened to KQQL-FM in the past 7 days.
Adults 18 or older who Listened to KQQL-FM in the past 7 days are 4.7% less likely to be a college

graduate, 6.4% less likely to work full-time, 1.5% more likely to be married, 1.8% more likely to be a

parent of 1 or more children under 18.

BB, Education Levels: Adults 18 or older
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114 ¥ Stage in Life: Adults 18 or older

Parent of 1 or more Children under 18

_________________________ 26.3%

I 5.5

 115%
Working Mothers _ 9.0%

Parent of 1 or more Children Under Age 2 H 57‘6%1

6.0%
Parent of 1 or more Children Age 2-5 _ 7.9%

Parent of 1 or more Children Age 6- 11 _

Parent of 1 or more Children Age 12 - 17

12.4%
11.8%

11.4%

_ 15.5%

Parent of 1 or more Children in College — ' 78£q;%

i 1 23.7%
I 20.4%

randparent of 1 or more Children under 18

« who Listened to KQQL-FM in the past 7 days = MINNEAPOLIS-ST. PAUL



° 54.1% or 1,559,004 of MSP Metro Adults 18 or older Listened to IHEART RADIO in the past 7 days.
.Heart Adults 18 or older who Listened to IHEART RADIO in the past 7 days are 2.5% more likely to own their

home, 1.% more likely to own a higher valued home, 4.1% more likely to have a single-family home, .7%
more likely to have a dog.

m Own/Rent/Other: Adults 18 or older

Single Family House (unattached)

m%m Type of Home:Adults 18 or older 4 {® Pets in Home:Adults 18 or older

Own aDog
Townhouse or attached Home T
11.6%

. 1.9%
Condominium
2.2%

Own a Cat
5.4% 6.1% 9% 7.8%

Apartment g
224,002
Own ;::‘I’::t”:'m Mobile Home or Manufactured | 0.8% Own other type of Pet
or ate
Hi
Property ome 0.8%
w who Listened to IHEART RADIO in the past 7 days m MSP » who Listened to IHEART RADIO in the past 7 days uMSP wwho Listened to IHEART RADIO in the past 7 days -MSP
-~
224l Value of Owned Home: Adults 18 or older Home Loans: Adults 18 or older
Average Value of Owned Home:
who Listened to IHEART RADIO in the past 7 days
MsP $442.205
5.3% 4.6%
2.9% 2.5%
<$150K S$150K-$200K S$200K-$250K S$250K-$300K S300K-$350K $350K-$500K S500K-S$750K  $750K-S1M S1Vi+ Home Refinanced Home Equity own
Mortgage Home Loan/Home Home/Property
= who Listened to IHEART RADIO in the past 7 days uMSP Mortgage Improvement  Outright (No
MSP Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab 809
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reservec
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m Own/Rent/Other: Adults 18 or older

6.4% 6.1% 7.0% 7.8%
Own Second Home
or Real Estate
Property
» who Listened to KDWB-FM in the past 7 days mMsP

15.1% or 434,216 of MSP Metro Adults 18 or older Listened to KDWB-FM in the past 7 days.

Adults 18 or older who Listened to KDWB-FM in the past 7 days are 9.9% less likely to own their home,
1.6% more likely to own a higher valued home, 3.3% more likely to have a single-family home, 14.5%
more likely to have a dog.

m%m Type of Home:Adults 18 or older 4 {® Pets in Home:Adults 18 or older

Single Family House (unattached)

Own aDog

Townhouse or attached Home ey
11.6%

1.6%

2.3% Own a Cat

Condominium %

Apartment

Own other type of Pet

0.5%
| 0.8%

Mobile Home or Manufactured
Home

# who Listened to KDWB-FMin the past 7 days mMSP # who Listened to KDWB-FMin the past 7 days -MsP

$Z4 Value of Owned Home: Adults 18 or older

Average Value of Owned Home:
who Listened to KDOWB-FM in the past 7 days

MsP 442,205

@Home Loans: Adults 18 or older

7.8% 2.3% 2.9% 2.5%
el o I on T v
<$150K S$150K-$200K S$200K-$250K S250K-$300K $300K-$350K $350K-$500K S500K-$750K  $750K-$1M S1IVH Home Refinanced Home Equity Own
Mortgage Home Loan/Home Home/Property
m who Listened to KDWB-FM in the past 7 days u MSP Mortgage Improvement  Outright (No
MSP Metro Scarborough R1 2026: Feb25-Feb26 Qual intab 205 Loan Mortgages)
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1021 FM 14.% or 403,390 of MSP Metro Adults 18 or older Listened to KEEY-FM in the past 7 days.
Adults 18 or older who Listened to KEEY-FM in the past 7 days are 17.5% more likely to own their home,

.5% more likely to own a higher valued home, 20.% more likely to have a single-family home, 14.3% more

e e e e likely to have a dog.

m Own/Rent/Other: Adults 18 or older m%m Type of Home:Adults 18 or older 4 # Pets in Home:Adults 18 or older

Single Family House (unattached)
Own aDog

Townhouse or attached Home g
11.6%
. 1.7%
Condominium Own a Cat
2.2%

10-6% 7.8%
Apartment

Own other type of Pet

0.4%
or Real Estate Home | 0.8%

Own SecondHome | Mobile Home or Manufactured

Property
= who Listened to KEEY-FM in the past 7 days uMSP »who Listened to KEEY-FM in the past 7 days MSP = who Listened to KEEY-FM in the past 7 days uMSP
-~ "
224l Value of Owned Home: Adults 18 or older @Home Loans: Adults 18 or older
Average Value of Owned Home:
who Listened to KEEY-FM in the past 7 days
mse
6.6%
4.6%
3.0% 2.59%
<$150K $150K-5200K S200K-$250K S$250K-$300K $300K-$350K $350K-S500K  $500K-$750K  $750K-$1M S1VH Home Refinanced  Home Equity Own
) Mortgage Home Loan/Home Home/Property
® who Listened to KEEY-FM in the past 7 days uMSP Mortgage Improvement  Outright (No
i Loan Mortgages)
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SPORTS RADIO-FM 1003 likely to have a dog.

m Own/Rent/Other: Adults 18 or older

Single Family House (unattached)

Townhouse or attached Home 10.4%
11.6%

2.5%
2.2%

Condominium ﬁ

7.4% 7.8%

14.% or 402,659 of MSP Metro Adults 18 or older Listened to KFXN-FM in the past 7 days.
Adults 18 or older who Listened to KFXN-FM in the past 7 days are 5.3% more likely to own their home,
8.4% more likely to own a higher valued home, 7.1% more likely to have a single-family home, 8.6% less

m%m Type of Home:Adults 18 or older 4 {® Pets in Home:Adults 18 or older

Own aDog

Own a Cat

4.9% 6.1% Apartment
Other Own SecondHome | Mobile Home or Manufactured = 0.4% Own other type of Pet
or Real Estate
Hi
Property ome | 0.8%
w who Listened to KFXN-FM in the past 7 days mMSP w who Listened to KFXN-M in the past 7 days mMSP »who Listened to KFXN-FM in the past 7 days = MSP
@ Home Loans: Adults 18 or older

$Z4 Value of Owned Home: Adults 18 or older

Average Value of Owned Home:

who Listened to KFXN-FM in the past 7 days

MsP 442,205

<$150K $150K SZDOK SZDDK $250!( 52501( $300K SSDOK $350K $350K-: SS(I!K $500K $750K

4.6% 4.6%

$750K-S1M S1VH

= who Listened to KFXN-FM in the past 7 days | MSsp

MSP Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab 217
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reservec
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Home Equity Oown

4 8.6%

Home Refinanced

Mortgage Home Loan/Home Home/Property
Mortgage Improvement Outright (No

Loan Mortgages)



23.% or 664,119 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older Listened to KQQL-FM in the past 7 days.
Adults 18 or older who Listened to KQQL-FM in the past 7 days are 5.7% less likely to own their home, .6%
more likely to own a lower valued home, 6.8% less likely to have a single-family home, 4.5% less likely to

have a dog.
m Own/Rent/Other: Adults 18 or older m%m Type of Home:Adults 18 or older 4 # Pets in Home:Adults 18 or older
Single Family House (unattached) ‘ o
Own aDog
Townhouse or attached Home ' gy
11.6%
condonitilian | 20 OwnaCa
2% wn a Cat
8.2% 7.8%
Apartment §
Own SecondHome | Mobile Home or Manufactured | 0.9% Own other type of Pet
or Real Estate Home 0.8%
Property -
w who Listened to KQQL-FM in the past 7 days ® MINNEAPOLIS-ST. PAUL = who Listened to KQQL-FM in the past 7 days BMINNEAPQUS-ST. PAUL # who listened to KQQL-FM in the past 7 days = MINNEAPOLIS-ST. PAUL
-~
224l Value of Owned Home: Adults 18 or older Home Loans: Adults 18 or older
Average Value of Owned Home:
who Listened to KQQLFM inthe past 7 days
MINNEAPOLIS-ST. PAUL
4.6%
2.6% 3.3% 25%
<$150K S$150K-$200K S$200K-$250K S250K-$300K $300K-$350K $350K-$500K S500K-$750K  $750K-$1M S1IVH R;ﬁnanced Home Equity ‘ Own
. Home Loan/Home Home/Property

® who Listened to KQQL-FM in the past 7 days W MINNEAPOLIS-ST. PAUL Mortgage Improvement  Outright (No
MINNEAPOLIS-ST. PAUL Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab 361 o Loan Mortgages)
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° 54.1% or 1,559,004 of MSP Metro Adults 18 or older Listened to IHEART RADIO in the past 7 days.

lHeart Adults 18 or older who Listened to IHEART RADIO in the past 7 days are .4% more likely to look up D-I-Y

R A D I O advice online, 10.9% more likely to always vote in local elections, 16.6% more likely to belong to a gym,
4.8% more likely to fly domestic past yr.

.’Top-20 past 30-days Online Lifestyle Activites: Adults 18 or older

jvity: Adults 18 or older
¥

59.3%
i Registered to Vote Democrat/Lean  Republican /Lean Independent/ None
i ey (In District of Residence) Democrat Republican of These
o= Presdental Electians: Alwoys
. F fential Elections: i e
19.25) 17.5 % - '’ ' 7

Statewide Elections: Sometimes m

Redpes/ Restaurant Health Do-it-yourself Onking Phone  Medical Home/ FRness/Diet Job Search/  Apparel/ Camer Religion / Educaton  Take Onine  Homework Hectronk 'I!'llllllf Genealogy Photography Online Dating
n:;::::g Illi:r.!“n::n‘nl Information  Advice /\;z:-m :;:;:Eu; Gamenidess Information Postresume Beauty deas Development Spiritusity [r;::::a ciasses |v:.;;::m Jwite  Family Advice :::3»: service Local Elections: Always w
i iy L Local Elections: Sometimes
u who Listened to IHEART RADIO in the past 7 days mMSP  who Listened to IHEART RADIO in the past 7 days - MsP
C
WﬁTopﬁO past 12-months Active Lifestyle Activites: Adults 18 or older ‘W Past 12-months Domestic Airline Trips: Adults 18 or older
; 20.5%
R 53 505 18.2%
) 14.6%
2trips WL 16.1%
) 4 11.1%
=% LN 65 368 9.2%
: 5.9%
4trips YT 6.5%
- 5-9trips TEReE) 8.999%7%
B
¥ " : 2.5% Flew Domestic past year: 61.5%
10+ trips JRLER 7'6% Avg. # Domestic Flights:
L 18.9%| 18.1%]
3% 4% 3y g
H - B [ .
Griling-  lawncare  Gandening  Bicyding  Swimming  Boatng  Volinteer i " Belongto  Sewing- Golf jogging-  Yoga- Pilates Groupfitness  Aduh Basketbal Saow Sking-  Hunting Followa Camgivero! Competitive Football Tennis Soccer Softball - Grganized
Outdoar (Flowarsor wark  Backpacking Health Clobor  Crafts Rumning Clss  Continuing Snowboarding Weight Loss  Aging Parent Video Gaming Baseball  Road Face
Cooking vegetables) Gym education Pmgmm  orRelative 5%,
Marathon,
® who Listened to IHEART RADIO in the past 7 days u MSP b
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15.1% or 434,216 of MSP Metro Adults 18 or older Listened to KDWB-FM in the past 7 days.
Adults 18 or older who Listened to KDWB-FM in the past 7 days are 13.% more likely to look up D-I-Y
advice online, 5.7% less likely to always vote in local elections, 40.5% more likely to belong to a gym, 19.%

more likely to fly domestic past yr.

‘Top-20 past 30-days Online Lifestyle Activites:

59.3%)
s2.7%) 52.6%)
[

hh

Adults 18 or older

14.5%|

Redpes/ Restaurmnt Health Do-it-vounelf Onine Phone  Medical Home/ Frness/Diet Job Search/  Apparel / Carer Relgion / Education  Take Onine  Homework  Clectronk  Parenting/ Genealogy Fhﬂblﬂﬂ‘v Online Dating
Meal Planning information / Information  Advice  /WVidesCall  Services/ Gamdenidess Information Postresume Besuty ldeas Development Spirtusity  (Research Classes  [vouorYour  invite  Family Advice isnapfish, service
sSuggestions  Reviews (skype,  information sehools, child's) snmmm
FaceTime, application, etc)
etc) Finanging)
m who Listened to KDWB-FM in the past 7 days u MSP

Politicg

jvity: Adults 18 or older

30.6% W7421.9%

Republican / Lean Independent/ None
Republican of These

Democrat / Lean
Democrat

Registered to Vote
(in District of Residence)

i E—

F dential Elections:

Local Elections: Always
Local Elections: Sometimes m

# who Listened to KDWB-FMin the past 7 days =MsPp

Statewide Elections: Always
Statewide Elections: Sometimes

«
WﬁTop&O past 12-months Active Lifestyle Activites: Adults 18 or older

35.6%|
31.1%)

Giilling-  awnCare  Gardening  Sicyding  Swimming Boating Volunteer  Hiking - Fishing Camging Bowling.
Dutdoor [Flowers or work  Backpacking
Cooking vegetables)

MSsP Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab 205
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Ii

Aduk

Belongto  Sewing- sogging-  Yoga- Pllates Group Fitness
Health Cbor  Crfts Running Class Contruing Snowboarding
Gym education
m who Listened to KDWB-FM in the past 7 days m MSP

Radio Stations: KDWB-FM

Snow Skiing -

‘W Past 12-months Domestic Airline Trips: Adults 18 or older

34% 3.4%

Hunting  Followa  Camgwerol Competiive  Fostball Tennks Soccer  Softhall - Organized
Weight Loss  Aging Parent Video Gaming Bassball  Road Face

Prgem  orRelative Is%,
Marathon,

)




2108 i MY 90 T BT ST likely to fly domestic past yr.

1021 FM 14.% or 403,390 of MSP Metro Adults 18 or older Listened to KEEY-FM in the past 7 days.
J = ) Adults 18 or older who Listened to KEEY-FM in the past 7 days are .6% less likely to look up D-I-Y advice
online, 19.8% more likely to always vote in local elections, 12.7% more likely to belong to a gym, 1.3% less

.’Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

59.3%)
s2.7%)
' H

Redpes/  Restaumnt  Health  Do-it-vounelf Onling Phone  Medical Home/  FRness/Diet JobSearch/  Apparel/ camar Religion /  Education

jvity: Adults 18 or older

+130.6% 121.9%

Registered to Vote Democrat/Lean  Republican /Lean Independent/ None
(in District of Residence) Democrat Republican of These
e

F | Elections:

19.25) 17.4%| S
105 h . tatewide Elections: Always
Statewide Elections: Sometimes m

Take Onine  Homework  Hearonk  Parenting/  Genealogy vhm:mﬂvwluoawﬂl

Meal Planning information / Information  Advice  /WVidesCall  Services/ Gamdenidess Information Postresume Besuty ldeas Development Spirtusity  (Research Classes  [vouorYour  invite  Family Advice isnapfish, service Z
e it i, itoradin priny pekit S, Local Elections: Always
FaceTime, application, etc) -
priy Fnancing} Local Elections: Sometimes 4155
m who Listened to KEEY-FM in the past 7 days mMSP # who Listened to KEEY-FM in the past 7 days mMSP

«
WﬁTop&O past 12-months Active Lifestyle Activites: Adults 18 or older

i 3”"

Gilling-  lawnCare Gandening  Siyding  Swimming  Boatng  Vokmeer  Hiking - fishing  Camping  Bowling  Belongto  Sewing- caf sogging-  Yoga- pilates Gmuphmm
Oudoar [Flowersar Work  Backpacking HealthClobor  Crafts Running
Cooking vegetables) Gym

® who Listened to KEEY-FM in the past 7 days
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% Past 12-months Domestic Airline Trips: Adults 18 or older

523,905 18.2%
i 12.3%
< 8.9%
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10+ trips @5% Flwaomesu'cpaﬂ year: Z 61.5%

o 2.6% Avg. # Domestic Flights:
lll ] il D -
aduh Basketbal Saow Sking-  Hunting Followa Camgivero! Competitive Football Tennis Softball - Grganized
Contnuing Snowboarding Weight Loss  Aging Parent Video Gaming Baseball  Road Face

education Pmgmm  orRelative 5%,
Marathon,
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El

SPORTS RADIO - FM 100.3

more likely to fly domestic past yr.

14.% or 402,659 of MSP Metro Adults 18 or older Listened to KFXN-FM in the past 7 days.
Adults 18 or older who Listened to KFXN-FM in the past 7 days are 9.% less likely to look up D-I-Y advice
online, 18.7% more likely to always vote in local elections, 26.9% more likely to belong to a gym, 8.2%

.’Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

59.3%)
s2.7%)
26.5%) con]
'

Redpes/ Restaurmnt Health Do-it-vounelf Onine Phone  Medical Home/ Frness/Diet Job Search/  Apparel / Carer Religion /. Education  Take Onine  Homework  Electronic
Meal Planning information / Information  Advice  /WVidesCall  Services/ Gamdenidess Information Postresume Besuty ldeas Development Spirtusity  (Research Classes  [vouorYour  invite  Family Advice
sSuggestions  Reviews (skype,  information sehools, child's)
FaceTime, Application,
etc) Finanging)
u who Listened to KFXN-FM in the past 7 days u MSP

1925 17.4%|
14.5%) 14.5%|
"R ]

Parenting/  Genealogy :Mw:mﬂv Online Dating

jvity: Adults 18 or older

-130.6% 121.9%

Democrat/Lean  Republican /Lean Independent/ None
Democrat Republican of These

]
Statewide Elections: Always m

F | Elections:
Statewide Elections: Sometimes m

mMsP

4

Registered to Vote
(in District of Residence)

(snapfish,
snmmm
ete)

service

Local Elections: Always
Local Elections: Sometimes

who Listened to KFXN-FM in the past 7 days

«
WﬁTop&O past 12-months Active Lifestyle Activites: Adults 18 or older

% Past 12-months Domestic Airline Trips: Adults 18 or older

T o
2 trips m 16.1%
3 wips e
4 trips “’"
59 tips e

i 61.4% Flew Domestic past year:

10+ trips @ past year. .5%
o 2.6% Avg. # Domestic Flights:

18.1%

R R el -0 TS cm e -
Giilling-  awnCare  Gardening  Sicyding  Swimming Boating Volinteer Camging Bowling. Belongto  Sewing- jogging-  Yoga- Pilates Gmuphmm aduk Basketbal  Snow Sking-  Hunting Followa Caregivero! Competitive  Football Tennis Softball - Organized
Outdoar [Flowers or Wark Health Clbor  Crafts Running Continuing Snowboarding Weight Loss  Aging Parent Vides Gaming Baseball  Road Race

cooking vegetables) Gym Education Progem  orRelative Is%,
Marathon,

® who Listened to KFXN-FM in the past 7 days u MSP b
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23.% or 664,119 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older Listened to KQQL-FM in the past 7 days.
Adults 18 or older who Listened to KQQL-FM in the past 7 days are 1.3% less likely to look up D-I-Y advice
online, 3.2% more likely to always vote in local elections, 2.6% less likely to belong to a gym, .1% less likely

to fly domestic past yr.

Politicg jvity: Adults 18 or older

30.6% - Wi421.9%

Registered to Vote Democrat/Lean  Republican /Lean Independent/ None

59.3%
g sa.7% se.6%)
oy aa.0%) (In District of Residence) Democrat Republican of These
- e e [
208 F 1 | Elections:
1925 17.4%|
B |
Statewide Elections: Sometimes
Parenting/  Genealogy Photography Oﬂl!\l Daung kit akd m

.’Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

Redpes/ Restaurmnt Health Do-it-vounelf Onine Phone  Medical Home/ Frness/Diet Job Search/  Apparel / Carer Religion /. Education  Take Onine  Homework  Electronic
n:s‘:::.n.:g Illi:r.!“n::n‘nl information  Advice /\;ﬁ:-m :;.:i;. Garden ideas Information Postresume Beauty Ideas Development Spirtusity [r;::::a Classes |v:.;;::m Invite  Family Advice “m;;zs: rvice Local Elections: Always m
i br e =l Local Elections: Sometimes
 who Listened to KQQL-FM in the past 7 days B MINNEAPOLIS-ST. PAUL o who Listened to KOOL-FM in the past 7 days W MINNEAPOUIS-ST. PAUL

% Past 12-months Domestic Airline Trips: Adults 18 or older

e N 18
2 rips fs‘.ii?.“
3 s e
4ips 5%
S uips R © 5

% Flew Domestic past year: 4% 61.5%
104:trips % 2.6% Avg. # Domestic Flights:

«
WﬁTop&O past 12-months Active Lifestyle Activites: Adults 18 or older

Gilling-  (awncCare Gardening  Bicyding  Swimming Boating Volunteer  Hiking - Fishing Camping Bowling  Belongto  Sewing- sogging-  Yoga- Pllates Groupfitness  Aduk Basketbal  Snow Skilng-  Hunting Followa Caregiverof Competiive  Football Teanis Soccer Softhall-  Organized
Outdoor [Flowers or wark  Backpacking Health Clbor  Crafts Running Class. Continuing Snowboarding Weight Loss  Aging Parent Vides Gaming Baseball  Road Race
Cooking vegetables) Gym education Progam  orRelative (5%,
Marathon,
m who Listened to KQQL-FM in the past 7 days ® MINNEAPOLIS-ST. PAUL ey
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iHeart
RADIO

Past 3D-days QSR Users: Adults 18 or older

2 times
11.2%

3 times

4 times

Stimes

6 - 9times

10times or more

m who Listened to IHEART RADIO in the past 7 days mMSP

Total Mnntbly QSR Users: Avg. Monthly QSR Meals:

—m _

54.1% or 1,559,004 of MSP Metro Adults 18 or older Listened to IHEART RADIO in the past 7 days.
Adults 18 or older who Listened to IHEART RADIO in the past 7 days are 2.% more likely to use QSRs past

mo., 4.1% more likely to use Sit-Down Restaurants past mo.,
more likely to smoke cigarettes.

4.4% more likely to use Casinos past yr.,, 20.2%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

£ 35 i
6 -9times

6.1%

10times or more

= who Listened to IHEART RADIO in the past 7 days u MsP
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

Drank Past 30-days: Adults 18 or older

——
-
oo gt

Domestic Light Beer

745,459 25, 9”/
387,514 13.4%

Imported Beer

Microbrew / Craft Beer

®who Listened to IHEART RADIO in the past 7 days mmMsp

Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Coftee  wings/  Bagel/ Upscale steakhouss indian /
House/ Dutgers/ Dont/ hai/
Coffee Bar Sporis Bar  Bakery

s chiness  Mexican nafian

Other
asian

= who Listened to IHEART RADIO in the past 7 days MsP

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to IHEART RADIO in the past 7 days 15.6%

L 461,162 16.0%

Past 12 months Casmo Activities: Adults 18 or older
Table Games (Craps, Poker, etc.) _
Bar / Nightclub

Stage Show / Concert

2 0 9.3%
5.7%
170,707 5.9%
e
157,575 5.5%
it 4.3%
m«n.sx
1.6%

Upscale Restaurant
Sports Betting
Other Gambling

Spa Casinos visited past 12 F

Used Past 30-days: Adults 18 or older

17.5%

/ Cannabis

Yes

m who Listened to IHEART RADIO in the past 7 days uMSP

809

MsP
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Cigarettes

® who listened to IHEART RADIO in the past 7 days

(Radio Stations: KDWB-FM OR Radio Stations: KEEY-FM OR Radio Stations: KFXN-FM OR Radio Stations: KQQL-FM OR Radio Stations: KTCZ-FM OR Radio Stations: KTCZ-FM HD3 OR Radio Stations: KTLK-AM)



Past 30-days QSR Users: Adults 18 or older

- 2
. 5%

10times or more

10.6%
®mwho Listened to KOWB-FM in the past 7 days mMSP
Total Monthly QSR Users: Avg. Monthly QSR Meals:
89.5%

e HPE > EEE

likely to smoke cigarettes.

15.1% or 434,216 of MSP Metro Adults 18 or older Listened to KDWB-FM in the past 7 days.
Adults 18 or older who Listened to KDWB-FM in the past 7 days are 5.6% more likely to use QSRs past mo.,
10.% more likely to use Sit-Down Restaurants past mo., 3.% more likely to use Casinos past yr.,, 22.2% more

1time

2 times

3times

4 times 7.4%

S times 6.5%

6-9times e

10times or more

80.7% 73.3%

Drank Past 30-days: Adults 18 or older

Liquor

ot
e

Domestic Regular Beer

779,230 27.0%

1,261,165 43.8%

Domestic Light Beer

745,459 25.9%

Imported Beer =

18.7%
Microbrew / Craft Beer mﬂﬁ

®who Listened to KDWB-FM in the past 7 days mMsP

Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab

-V

Table Games (Craps, Poker, etc.) M
e
Stage Show / Concert
Upscale Restaurant .9-‘;'52%

7.7%

Sports Betting 5.5%
Other Gambling ﬁ'siﬁm
Spa 5 2.4%

® who Listened to KDWB-FM in the past 7 days
205

MsP
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Radio Stations: KDWB-FM

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

12.3% |

1llllll

m who Listened to KDWB-FM in the past 7 days
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

-

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Pizza  Chiness  Mexicen  Coffee  Wings/ Bagel/  naan  Upscale Steakbouss indian /

House/ Burgers/ Domut/ Thai /
Coffee Bar Sports Bar  Bakery Other
Asian
= who Uistened to KDWB-FMin the past 7 days BMsP

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to KDWB-FMin the past 7 days [ T0200NINN 23.5%

L 461,162 16.0%

Past 12 mnths Casino Activities: Adults 18 or older

st Machines

Casinos visited past 12

Used Past 30-days: Adults 18 or older

. wt |
17.5% ‘ .J.\.J

/ Cannabis Cigarettes Vape

 who Listened to KDOWB-FM in the past 7 days uMsP



#1 FOR NEW COUNTRY AND THE BEST VARIETY

Past 3D-days QSR Users: Adults 18 or older

2 times

= Himes -rm

10times or more

® who Listened to KEEY-FM in the past 7 days mMSP

Total Mnntbly QSR Users: Avg. Monthly QSR Meals:

84.8%
e IR -

14.% or 403,390 of MSP Metro Adults 18 or older Listened to KEEY-FM in the past 7 days.
Adults 18 or older who Listened to KEEY-FM in the past 7 days are 5.% more likely to use QSRs past mo.,
1.4% more likely to use Sit-Down Restaurants past mo., 11.% more likely to use Casinos past yr., 7.4% more

likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time 19.9%

2 times

19.2%

3times

4 times

5 times

6 -9times 6.1%

10times or more

m who Listened to KEEY-FM in the past 7 days m MsP

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
73.3%

74.4%

e e - BN

Drank Past 30-days: Adults 18 or older

1,261,165 43 8%

Liquor

Any Type of Beer
Wine

Domestic Regular Beer
Domestic Light Beer
Imported Beer

Microbrew / Craft Beer

wwho Listened to KEEY-FM in the past 7 days

mMSP

Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Coftee  wings/  Bagel/ Upscale steakhouss indian /
House/ Dutgers/ Dont/ hai/
Coffee Bar Sporis Bar  Bakery Other

asinn

s chiness  Mexican nafian

= who Listened to KEEV-EM in the post 7 days mmsP

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to KEEY-FM in the past 7 days 11.4%

L 461,162 16.0%

Past 12 months Casino Activities: Adults 18 or older

269,220

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Stage Show / Concert 257,722 8.9%

5.1%
170,707 5.9%

Upscale Restaurant

Used Past 30-days: Adults 18 or older

17.5%

03.8

/ Cannabis

spors Beting. FEiEE .50
Other Gambling Eag'mﬁ
1.8%
Spa 16% Casinos visited past 12 months: Yes
m who Listened to KEEY-FM in the past 7 days nMSsP

217

MsP
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Radio Stations: KEEY-FM

Cigarettes

mwho Listened to KEEV-FM in the past 7 days



KE/N

SPORTS RADIO - FM 100.3

Past 3D-days QSR Users. Adults 18 or older

2 times

3 times

4 times

Stimes

6 - 9times

10times or more

® who Listened to KFEXN-FM in the past 7 days

Avg. Monthly QSR Meals:

mMSP

Total Monthly QSR Users:
84.4% 84.8%

 wn AR _

14.% or 402,659 of MSP Metro Adults 18 or older Listened to KFXN-FM in the past 7 days.
Adults 18 or older who Listened to KFXN-FM in the past 7 days are .5% less likely to use QSRs past mo., 17.%
more likely to use Sit-Down Restaurants past mo., 23.2% more likely to use Casinos past yr., 10.6% more

likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time 10.9%

2 times

19.2%

3times 12.3%

4 times 7.4%
5 times

6 -9times

10times or more

ﬂqllll

w who Listened to KFXN-FM in the past 7 days = MSP

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

85.8% 73.3%
e

Drank Past 30-days Adults 18 or older

Liquor

Any Type of Beer
Wine
Domestic Regular Beer

779,230 27.0%

Domestic Light Beer

593,060 20.6%
13.4%

wwho Listened to KFXN-FM in the past 7 days

Imported Beer

Microbrew / Craft Beer

u MSP

Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Chiress  Mexican  coffee  wings/ Bagel/  nasn  Upscale Steakhouss indian /
House/ Dutgers/ Dont/ hai/

Coffee Bar Sporis Bar  Bakery Other

asinn

iz

w0 wha Listened to KEXN-FM in the past 7 days mmsp

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to KFXN-FM in the past 7 days 12.3%

L 461,162 16.0%

Past 12 months Casino Activities: Adults 18 or older
Slot Machines 31.2%
Table Games (Craps, Poker, etc.)
Bar / Nightclub

Stage Show / Concert

Upscale Restaurant

Sports Betting

Other Gambling

Spa 1.6% Casinos visited past 12

Used Past 30-days: Adults 18 or older

17.5%

/ Cannabis

® who Listened to KFXN-FM in the past 7 days m MSP

217

MsP
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Radio Stations: KFXN-FM

Cigarettes

 who Listened to KFXN-FM in the past 7 days



BEST VARIETY OF THE 05

Past 30-days QSR Users: Adults 18 or older
2 tmes
3times
imes

stimes

6 - 9times

10times or more

10.6%
W MINNEAPOLIS-ST. PAUL

Avg. Monthly QSR Meals:

® who Listened to KQQL-FM in the past 7 days

Total Monthly QSR Users:
B8.5% 84.8%

e A -+ B

23.% or 664,119 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older Listened to KQQL-FM in the past 7 days.
Adults 18 or older who Listened to KQQL-FM in the past 7 days are 4.4% more likely to use QSRs past mo.,
4.9% more likely to use Sit-Down Restaurants past mo., 2.3% less likely to use Casinos past yr.,, 23.% more
likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

1time

2 times

3times

4 times

5 times

6 -9times

10times or more

76.9%

7.4%

w who Listened to KQQL-FM in the past 7 days
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

73.3%

19.9%

12.3%

m MINNEAPOLIS-ST. PAUL

e

Drank Past 30-days: Adults 18 or older
Uguor
Ay Type ofBeer
Wine

Domestic Regular Beer

0 27.0%
Domestic Light Beer

Imported Beer

- Vv
|

Microbrew / Craft Beer

® who Listened to KQQL-FM in the past 7 days W MINNEAPOLIS-ST. PAUL

MINNEAPOLIS-ST. PAUL  Metro Scarborough R1 2026: Feb25-Feb26

Past 12 months Casino Activities: Adults 18 or older
Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Stage Show / Concert

Upscale Restaurant

Sports Betting

Other Gambling

m who Listened to KQQL-FM in the past 7 days

Qual intab 361

All Graphs and HBIAI Data Modeling Copyright @ 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Spa M

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Piza  Chiress Mexican  Coffee  Wings/ Bagel/ nafian  Upscale Steakhouss indian /
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)

House/ Durgers/ Domut/ Thai f
Caffee Bar Sports Bar  Bakery Other
who Listened to KQQI-FM in the past 7 days 19.7%
16.0%

= who Listened to KQQL-FM in the past 7 days. = MINNEAPOLIS-ST. PAUL

MINNEAPOLIS-ST. PAUL [E15 W 7]

Used Past 30-days: Adults 18 or older

17.5%

03.8 01.30

/ Cannabis

Cigarettes

Vape

Casinos visited past 12
B MINNEAPOLIS-ST. PAUL

Radio Stations: KQQL-FM

= who Listened to KQQL-FM in the past 7 days. B MINNEAPOLIS-ST. PAUL



iHeart
RADIO

54.1% or 1,559,004 of MSP Metro Adults 18 or older Listened to IHEART RADIO in the past 7 days.
Adults 18 or older who Listened to IHEART RADIO in the past 7 days are 8.% more likely to have a 401K, 4.8%

less likely to have an Auto Loan, 24.6% more likely to Invest/Trade Stocks Online, 6.9% more likely to pay with
their Debit Card.

Investments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan
Bonds

Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property

W who Listened to IHEART RADIO in the past 7 days

1 791 195
21.4%
573,817 19.9%

15.3%

12.3%
323,427 I %Y

121%
% 9.8%
11.0%
PICEED 9.6%
77.9%
L 7.8%

uMsP

Financial Services Has and/or Uses: Adults 18 or older

6.9% 6.5% 6.7% 6.2% 449 5.0%

v 1 20.7%)|
A5 116.8%) I
12.7%| 12.1%}
w2 o e e

Checking Debitor ATM  Savings Credit Card Online Online Bill

Mobile Home Auto Loan Money  Certificates of Studentloan Refinanced Home  Personal Loan
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan
¥ who Listened to IHEART RADIO in the past 7 days | MSP

Professional Services Used*: Adults 18 or older

700,141 24.3%

Financial Planner

Tax Preparation Service

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)

Accountant

Real Estate Agent

Estate Planning

Divorce / Family Attorney

# who Listened to IHEART RADIO in the past 7 days
Scarborough R1 2026: Feb25-Feb26

Metro

230,741
3.5%

3.4%
2.9%

0.4%
0.4%

(*Past 12 Menths)

uMSP

Qual Intab 809

'E'Past 3-Months Payment Methods Used: Adults 18 or older

SEXVH 8.4% 9.3%  9.2% 9.0%

-

Facebook  Square Cash Samsung Pay
Messenger

CashApp  American Discover  Store Credit
Express Card

Venmo DebitCard MasterCard Zelle Apple Pay  Google Pay

PayPal

® who Listened to IHEART RADIO in the past 7 days uMSP

MSP
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(Radio Stations: KDWB-FM OR Radio Stations: KEEY-FM OR Radio Stations: KFXN-FM OR Radio Stations: KQQL-FM OR Radio Stations: KTCZ-FM OR Radio Stations: KTCZ-FM HD3 OR Radio Stations: KTLK-AM)




15.1% or 434,216 of MSP Metro Adults 18 or older Listened to KDWB-FM in the past 7 days.
Adults 18 or older who Listened to KDWB-FM in the past 7 days are 18.% more likely to have a 401K, 11.%

less likely to have an Auto Loan, 51.4% more likely to Invest/Trade Stocks Online, 11.1% more likely to pay

with their Debit Card.

“’ﬁﬂ Investments Owned: Adults 18 or older
o1k Plen
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds 17'11;_('9,‘

Money Market Funds M i55%

529 Plan / College Savings Plan u_’;":"
Bonds & ":_:;
Other (Crypto / NFTs / Metals, etc.) ﬁ"ﬁ%

Second Home or Real Estate Property ’ 7;?2;

® who Listened to KDWB-FM in the past 7 days uMSP

Financial Services Has and/or Uses: Adults 18 or older

20.7%|
6.5% 6.5% 49y 62% .. 5.0%
u.m 12.1%) _ - g e |

Online Bill Home Auto Loan Money  Certificates of Studentloan Refinanced Home  Personal Loan

Checking Debitor ATM  Savings Credit Card Online Mobile

Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

® who Listened to KOWB-FM in the past 7 days B MSP

Professional Services Used*: Adults 18 or older

Financial Planner
: 700,141 24.3%

Tax Preparation Service

665,504 23.1%

Eif—
2 9 10.0%
® L

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)

9.3%
230,741 8.0%

4.7%
Real Estate Agent M-l’ﬁ
. 1.0%
Estate Planning h e

Accountant

*Past 12 Menth:
Divorce / Family Attorney i"-'m (*Pos onths)
0.4%
= who Listened to KDOWB-FM in the past 7 days = MSP

Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab 205

'E'Past 3-Months Payment Methods Used: Adults 18 or older

8.3% 9.0% g1%
PayPal Venmo DebitCard MasterCard Zelle Apple Pay  GooglePay CashApp  American Discover  StoreCredit Facebook  Square Cash Samsung Pay
Express Card Messenger

¥ who Listened to KDWB-FM in the past 7 days W MSP

MSP
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Radio Stations: KDWB-FM




14.% o
Adults

more |

=1 FOR NEW COUNTRY AND THE BEST VARIETY

r 403,390 of MSP Metro Adults 18 or older Listened to KEEY-FM in the past 7 days.
18 or older who Listened to KEEY-FM in the past 7 days are 13.4% more likely to have a 401K, 25.6%

ikely to have an Auto Loan, 17.% more likely to Invest/Trade Stocks Online, 15.1% more likely to pay
with their Debit Card.

Investments Owned: Adults 18 or older

Seif e

IRA (Individual Retirement Account)

45.0%

Stocks or Stock Options
Mutual Funds

Money Market Funds

529 Plan / College Savings Plan
Bonds :

Other (Crypto / NFTs / Metals, etc.)

716,054 24.8%
.9,‘
15.3%
15.1%
11.2%
14.4%
. 9.8%
3 10.8%
PICRED 9.6%
10.6%
L 7.8%
W who Listened to KEEY-FM in the past 7 days

Second Home or Real Estate Property
uMSP

Financial Services Has and/or Uses: Adults 18 or older

sas 6.5% 0% 62% g0 505

16.8%}
0 12.15%6}
e oe EPTRS

Checking Debitor ATM  Savings Credit Card Home Auto Loan Money  Certificates of Studentloan Refinanced Home  Personal Loan
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home

Equity Loan

# who Listened to KEEY-FM in the past 7 days = MSP

Online Mobile Online Bill

Professional Services Used*: Adults 18 or older

Financial Planner
700,141

Online Investing / Stock Trading

15.4%
288,119 10.0%
13.1%
8.0%

3.1%

Insurance Agent at a Local Office (not online)

Accountant

Real Estate Agent

Estate Planning & 2:;‘%
*Past 12 Menth:
Divorce / Family Attorney i"‘:?; (*Pos onths)
® who Listened to KEEY-FM in the past 7 days = MSP

MSP Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab 217
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B Past 3-Months Payment Methods Used: Adults 18 or older

3,0% 3.7%
EE oo |
Facebook  Square Cash Samsung Pay

Discover  Store Credit

CashApp  American

VisA PayPal Venmo DebitCard MasterCard Zelle Apple Pay  Google Pay

Express Card Messenger
# who Listened to KEEY-FM in the past 7 days W MSP

Radio Stations: KEEY-FM




KFIN

SPORTS RADIO - FM 100.3

14.% or 402,659 of MSP Metro Adults 18 or older Listened to KFXN-FM in the past 7 days.
Adults 18 or older who Listened to KFXN-FM in the past 7 days are 12.9% more likely to have a 401K, 14.7%

less likely to have an Auto Loan, 17.5% more likely to Invest/Trade Stocks Online, 10.6% more likely to pay
with their Debit Card.

Investments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan
Bonds

Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property

¥ who Listened to KFXN-FM in the past 7 days

5 23.8%
573,817 19.9%
15.3%
15.5%
11.2%
13.5%
= 9.8%
15.0%
| 9.6%

29,615 7.4%
224,088 K V3

uMSP

Financial Services Has and/or Uses: Adults 18 or older

20.7%|

Auto Loan Certificates of Studentloan Refinanced Home  Persondl Loan
Deposit (CDs) Home Improvement
Mortgage Loanor Home
Equity Loan

Online Bill
Paying

Mobile
Banking

Online
Banking

Credit Card Home

Mortgage

Checking Debitor ATM  Savings
Account card Account Markel

Account

# who Listened to KFXN-FM in the past 7 days =~ B MSP

Professional Services Used*: Adults 18 or older

Financial Planner

Tax Preparation Service

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)

Accountant

Real Estate Agent

Estate Planning

Divorce / Family Attorney

™ who Listened to KFXN-FM in the past 7 days
Scarborough R1 2026: Feb25-Feb26

Metro

700,141 2

419,331 14.5%

15.1%
10.0%

288,119

11.5%
8.0%

an.;%

3.1%
5.0%

2.9%

:4.8%
L.4%

(*Past 12 Menths)

W MsP

Qual Intab 217

'E'Past 3-Months Payment Methods Used: Adults 18 or older

S 8.3% 0o 9:0%

sl DI " e
as RS 1o |
Store Credit

Facebook  Square Cash Samsung Pay
Messenger

Discover
Express Card

Zelle Apple Pay  GooglePay CashApp  American

Debit Card  MasterCard

PayPal Venmo

B MSP

# who Listened to KFXN-FM in the past 7 days

MSP
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Radio Stations: KFXN-FM




23.% or 664,119 of MINNEAPOLIS-ST. PAUL Metro Adults 18 or older Listened to KQQL-FM in the past 7 days.
Adults 18 or older who Listened to KQQL-FM in the past 7 days are 1.6% more likely to have a 401K, 22.4%

less likely to have an Auto Loan, 26.6% more likely to Invest/Trade Stocks Online, 4.% more likely to pay with
their Debit Card.

Investments Owned: Adults 18 or older

Seif e

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

20.8%
19.9%
13.8%
323,427 11.2%

03 9.9%
PICCEN 9.6%
8.2%

B e

® who Listened to KQQL-FM in the past'l days

Money Market Funds

529 Plan / College Savings Plan
Bonds

Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property
 MINNEAPOLIS-ST. PAUL

Financial Services Has and/or Uses: Adults 18 or older

20.7%|
16.8% 7.1% 6.5% 6.0% 6.2% 5.0%
2 3496
12.7%; 12, 1’% ol

Online Bill

Mobile Home Auto Loan Money  Certificates of Studentloan Refinanced Home Personﬂ Loan
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loanor Home
Equity Loan

Checking Debitor ATM  Savings Credit Card Online

® who Listened to KQQL-FM in the past 7 days B MINNEAPOLIS-ST. PAUL

Professional Services Used*: Adults 18 or older

Financial Planner
: 700,141 24.3%

Tax Preparation Service

665,504 23.1%

Online Investing / Stock Trading
Insurance Agent at a Local Office (not online)

Accountant
230,741

Real Estate nt
leal Estate Ager ;1%

43%
2.9%
Iun.a%
£.4%
# who Listened to KQQL-FM in the past 7 days
MINNEAPOLIS-ST. PAUL Scarborough R1 2026: Feb25-Feb26

Estate Planning

N ; (*Past 12 Months)
Divorce / Family Attorney

W MINNEAPOLIS-ST. PAUL

Metro Qual intab

B Past 3-Months Payment Methods Used: Adults 18 or older

TR 8.7% 9.3% 103% 0.0

.

Discover

CashApp  American

Zelle Apple Pay  Google Pay

Debit Card  MasterCard

Visa PayPal Venmo

Store Credit  Facebook  Square Cash Samsung Pay
Express Card Messenger
¥ who Listened to KQQL-FM in the past 7 days W MINNEAPOLIS-ST. PAUL
361
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Radio Stations: KQQL-FM




iHeart Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an average of 3 days, 3 hours, 53 minutes

and 54 seconds each week with All Forms of Media.
RADIO

100.% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an avg. of 10 hours and 4 minutes each week
listening to All Local AM/FM Radio, representing 13.3% of totaltime spent with all forms of Media.

BX oo

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

Concurrent
sage %: 55.8%
MsP

who Listened to IHEART RADIO
in the past 7 days

B

® who Listened to IHEART RADIO in the past 7 days

Scarborough R1 2026: Feb25-Feb26 Qual Intab 809 MINNEAPOLIS-ST. PAUL Metro
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

m MSP

Scarborough R1 2026: Feb25-Feb26 Qual Intab 1 Hubbard Share of Everything

for Anything _
BROADCASTING -
(Radio Stations: KDWB-FM OR Radio Stations: KEEY-FM OR Radio Stations: KFXN-FM OR Radio Stations: KQQL-FM OR Radio Stations: KTCZ-FM OR Radio Stations: KTCZ-FM HD3 OR Radio Stations: KTLK-AM)




Adults 18 or older who Listened to KDWB-FM in the past 7 days spend an average of 3 days, 4 hours, 30 minutes and 3
seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to KDWB-FM in the past 7 days spend an avg. of 10 hours and 45 minutes each week listening
to All Local AM/FM Radio, representing 14.1% of total time spent with all forms of Media.

BX~ ..

Avg. H:M:S/weekwith All Forms of Media:

Adults 18 or older
72:21:05
Concurrent
usage %: 55.8%
who Listened to KDWB-FM in MsP
the past 7 days
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1021 FM

Adults 18 or older who Listened to KEEY-FM in the past 7 days spend an average of 3 days, 1 hours, 59 minutes and 52
seconds each week with All Forms of Media.

#1 FOR NEW COUNTRY AND THE BEST VARIETY

100.0%

100.% of Adults 18 or older who Listened to KEEY-FM in the past 7 days spend an avg. of 11 hours and 9 minutes each week listening to
All Local AM/FM Radio, representing 15.1% of total time spent with all forms of Media.
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Adults 18 or older who Listened to KFXN-FM in the past 7 days spend an average of 3 days, 7 hours, 50 minutes and 42
seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to KFXN-FM in the past 7 days spend an avg. of 13 hours and 6 minutes each week listening to
All Local AM/FM Radio, representing 16.4% of total time spent with all forms of Media.
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Adults 18 or older who Listened to KQQL-FM in the past 7 days spend an average of 3 days, 10 hours, 35 minutes and
53 seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to KQQL-FM in the past 7 days spend an avg. of 10 hours and 38 minutes each week listening
to All Local AM/FM Radio, representing 12.9% of total time spent with all forms of Media.

100.0%

96.3%

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

Concurrent
soge %: 55.8%

who Listened to KQQL-FM in
the past 7 days

MINNEAPOLIS-ST. PAUL

46.4% 46.4%

® who Listened to KQQL-FM in the past 7 days

Scarborough R1 2026: Feb25-Feb26 Qual Intab 361 MINNEAPOLIS-ST. PAUL Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab 1. Ub rd
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

BROADCASTING
Radio Stations: KQQL-FM

B MINNEAPOLIS-ST. PAUL
MINNEAPOLIS-ST. PAUL  Metra

Share of Everything
for Anything _




° " [Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an average of 2 days, 7 hours, 47 minutes
lHeart and 50 seconds each week with All Forms of Ad-Supported Media.
R A D I O 100.% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an avg. of 8 hours and 43 minutes each week

listening to Local Ad-Supported AM/FM Radio, representing 15.6% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to KDWB-FM in the past 7 days spend an average of 2 days, 5 hours, 34 minutes and
47 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to KDWB-FM in the past 7 days spend an avg. of 9 hours and 10 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 17.1% of total time spent with all forms of Ad-Supported Media.
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10241 FM Adults 18 or older who Listened to KEEY-FM in the past 7 days spend an average of 2 days, 8 hours, 36 minutes and 26
[ p seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to KEEY-FM in the past 7 days spend an avg. of 10 hours and 5 minutes each week listening to
0 PO MDA COUSTI A THE BT vARIGTY Local Ad-Supported AM/FM Radio, representing 17.8% of total time spent with all forms of Ad-Supported Media.
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SPORTS RADIO - FM 100.3

Adults 18 or older who Listened to KFXN-FM in the past 7 days spend an average of 2 days, 7 hours, 33 minutes and 4
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to KFXN-FM in the past 7 days spend an avg. of 10 hours and 17 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 18.5% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to KQQL-FM in the past 7 days spend an average of 2 days, 11 hours, 9 minutes and 1
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to KQQL-FM in the past 7 days spend an avg. of 9 hours and 13 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 15.6% of total time spent with all forms of Ad-Supported Media.
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iHeart
RADIO

an avg. of 74.8 minutes/day.

Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an average of 7 hours and
58 minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for
(Local Radio delivers 15.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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avg. of 78.6 minutes/day.

Adults 18 or older who Listened to KDWB-FM in the past 7 days spend an average of 7 hours and 39
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

(Local Radio delivers 17.1% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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#1 FDA NEW COUNTAY AND THE BEST VARIETY

avg. of 86.5 minutes/day.

Adults 18 or older who Listened to KEEY-FM in the past 7 days spend an average of 8 hours and 5
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

(Local Radio delivers 17.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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SPORTS RADIO - FM 100.3

avg. of 88.2 minutes/day.

Adults 18 or older who Listened to KFXN-FM in the past 7 days spend an average of 7 hours and 56
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

(Local Radio delivers 18.5% of Time with Ad-Supported Media.)
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avg. of 79. minutes/day.

Adults 18 or older who Listened to KQQL-FM in the past 7 days spend an average of 8 hours and 27
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 15.6% of Time with Ad-Supported Media.)
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iHeart
RADIO

Avg. Week AI! mﬁudio (Persons & % Reach): Adults 18 or older

- 1,559,004 or 100.% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 74.8 minutes every day representing 45.1% of
all time spent daily with Ad-Supported Audio.
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- 434,216 or 100.% of Adults 18 or older who Listened to KDWB-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 78.6 minutes every day representing 41.9% of all
time spent daily with Ad-Supported Audio.
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- 403,390 or 100.% of Adults 18 or older who Listened to KEEY-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 86.5 minutes every day representing 48.% of all
time spent daily with Ad-Supported Audio.

#1 FOR NEW COUNTRY AND THE BEST VARIETY
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- 402,659 or 100.% of Adults 18 or older who Listened to KFXN-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 88.2 minutes every day representing 38.% of all
time spent daily with Ad-Supported Audio.
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- 664,119 or 100.% of Adults 18 or older who Listened to KQQL-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 79. minutes every day representing 43.2% of all
time spent daily with Ad-Supported Audio.
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iHeaI't 1,559,004 or 100.% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days listen to

Ad-Supported Local AM/FM Radio for an average of 74.8 minutes every day representing 45.1% of
R A D | O all time spent daily with Ad-Supported Audio.
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434,216 or 100.% of Adults 18 or older who Listened to KDWB-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 78.6 minutes every day representing 41.9% of all
time spent daily with Ad-Supported Audio.
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403,390 or 100.% of Adults 18 or older who Listened to KEEY-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 86.5 minutes every day representing 48.% of all
time spent daily with Ad-Supported Audio.
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402,659 or 100.% of Adults 18 or older who Listened to KFXN-FM in the past 7 days listen to Ad-
KN Supported Local AM/FM Radio for an average of 88.2 minutes every day representing 38.% of all
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664,119 or 100.% of Adults 18 or older who Listened to KQQL-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 79. minutes every day representing 43.2% of all
time spent daily with Ad-Supported Audio.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach %

Audio: Adults 18 or older
100.0%

"Share of Ad-Supported Audio" - m

who Listened to KQQL-FM MINNEAPOLIS-ST. PAUL
in the past 7 days

28.1% 27 9%

15.3% 14.7%

10.4% o ror 10.7% 11.3% 0,
- & (- 3 e
Persons " 513% 4.4% 6.3 20¢ 19%
Reached: “

C————— ==
664,119 2,212,289 186,767 803,922 101,789 424,803 68,977 260,509 88,469 309,778 75,357 233,044 54,752 185,713 52,808 280,053 53,939 188,386 12,994 55,957

Local AM/FM Podcasts TV Music Spotify YouTube Music All Others Amazon Music Pandora iHeartRadio SiriusXm

A
D:;;':n' Radio Channels

MINNEAPOLIS-ST. PAUL Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab 361 MINNEAPOLIS-ST. PAUL Metro

Scarborough R1 2026: Feb25-Feb26 Qual intab 1,489 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. mﬁ_

for Anything _ «

Radio Stations: KQQL-FM




iHeart
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Local AM//FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

{Average Week)
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News/Talk/Information
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Album Adult Alternative
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Classical

1,559,004 or 100.% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Hot AC, Country, Pop Contemporary
Hit Radio, and All Sports.
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434,216 or 100.% of Adults 18 or older who Listened to KDWB-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Hot AC, Classic Hits,
Adult Contemporary, and Country.
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1 FOR NEW COUNTRY ANO THE BEST VAREETY

403,390 or 100.% of Adults 18 or older who Listened to KEEY-FM in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Country, Hot AC, Classic Hits, Pop Contemporary Hit Radio,

and All Sports.
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402,659 or 100.% of Adults 18 or older who Listened to KFXN-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are All Sports, Hot AC, Country, Classic Hits, and Adult
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 who Listened to KQQL-FM in the past 7 days

664,119 or 100.% of Adults 18 or older who Listened to KQQL-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Hot AC, Pop Contemporary Hit Radio,

Adult Contemporary, and Country.
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OH t 1,027,327 or 65.9% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days watch
1 ear Ad-Supported Local TV Stations for an average of 120.5 minutes every day representing 35.6% of all
R A D | O time spent daily with Ad-Supported Video.
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239,177 or 55.1% of Adults 18 or older who Listened to KDWB-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 105.1 minutes every day representing 36.3% of all
time spent daily with Ad-Supported Video.
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285,911 or 70.9% of Adults 18 or older who Listened to KEEY-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 111. minutes every day representing 35.1% of all time
spent daily with Ad-Supported Video.

1021 FM_

#1 FOR NEW COUNTRY AND THE BEST VARIETY
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SPORTS RADIO - FM 100.3

313,735 or 77.9% of Adults 18 or older who Listened to KFXN-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 101.2 minutes every day representing 33.2% of all
time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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415,085 or 62.5% of Adults 18 or older who Listened to KQQL-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 137.1 minutes every day representing 35.2% of all
time spent daily with Ad-Supported Video.
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OH al't 1,027,327 or 65.9% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days watch
1 e Ad-Supported Local TV Stations for an average of 120.5 minutes every day representing 35.6% of all

R A D I O time spent daily with Ad-Supported Video.
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239,177 or 55.1% of Adults 18 or older who Listened to KDWB-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 105.1 minutes every day representing 36.3% of all
time spent daily with Ad-Supported Video.
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285,911 or 70.9% of Adults 18 or older who Listened to KEEY-FM in the past 7 days watch Ad-

Supported Local TV Stations for an average of 111. minutes every day representing 35.1% of all time
spent daily with Ad-Supported Video.
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313,735 or 77.9% of Adults 18 or older who Listened to KFXN-FM in the past 7 days watch Ad-
KN Supported Local TV Stations for an average of 101.2 minutes every day representing 33.2% of all

SPORTS RADIO - FM 100.3 time spent daily with Ad-Supported Video.
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415,085 or 62.5% of Adults 18 or older who Listened to KQQL-FM in the past 7 days watch Ad-

Supported Local TV Stations for an average of 137.1 minutes every day representing 35.2% of all
time spent daily with Ad-Supported Video.
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' 1,027,327 or 65.9% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days watch

Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local News -

Morning, Comedies, Game Shows, and Dramas.
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' 239,177 or 55.1% of Adults 18 or older who Listened to KDWB-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, Dramas, and Movies.
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285,911 or 70.9% of Adults 18 or older who Listened to KEEY-FM in the past 7 days watch Ad-

Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, Movies, and Dramas.
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313,735 or 77.9% of Adults 18 or older who Listened to KFXN-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -

SPORTS RADIO - FM 100.3 Morning, Comedies, Game Shows, and National/Network News.
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' 415,085 or 62.5% of Adults 18 or older who Listened to KQQL-FM in the past 7 days watch Ad-

Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local News -
Morning, Game Shows, Comedies, and Dramas.

Avg. Hours+Minutes/day with Local M
TV Stations: Adults 18 or older

m MINNEAPOLIS-ST. PAUL

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
e twege oot

Game Shows
. 26.2
Game Shows Comedies
284 276
Dramas Dramas Nation
LEER:] 425 Mystery/S  al/Net
& uspense/C  work
Mystery/Suspens | Docume Comedies :S‘;
e/Crime ntaries 26.2 —
/Coo [late  Docu
m Late Night Local News-  Local News - king [Night
m Talk Evening Late v [ Talk
10.8 31.6 204 10.7
1.8%

= who Listened to KQQL-FM in the past 7 days = MINNEAPOLIS-ST. PAUL

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older

(averoge wieek]
Local News - Evening

Sports

Local News - Morning
Comedies

Game Shows

Dramas
National/Network News
Movies
Mystery/Suspense/Crime
Local News - Late

Late Night Talk
Food/Cooking Shows

Daytime Talk Shows

MINNEAPOLIS-ST.

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Tomal persons:

B ———
ey (AW
R —)
e T

T —
S —
e
T —

Avg. Hours+Minutes/day with Ad-
Supported Local TV Stations: Adults

who Listened to KQQL-FM  MINNEAPOLIS-ST. PAUL

m MINNEAPOLIS-ST. PAUL

l
o — Wi
®who Listened to KQQL-FM in the past 7 days
PAUL Metro  Scarborough R1 2026: Feb25-Feb26

Qual Intab

8 orolder

Ad-Supported Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

{Average Day)

Game Shows

Movies e

26.7

Game Shows
284
Sports
36.7

Dramas
43.0 Local
News -
Late
20.4

Mystery/
Suspense
/Crime
20.4

Comedies

Daytime Talk Shows 239

21.0

Late Night
Talk...

B = Nation
Food/C
king

Local News - al/Net
Evening

32.0

Local News -
Morning
41.9

Daytime Talk
Shows
20.8

Mystery/Suspense/C
rime
19.8

Comedies

245 Food/Coa...

B MINNEAPOLIS-ST. PAUL
* Share of Everything
for Anything _

® who Listened to KQQL-FM in the past 7 days
361

Radio Stations: KQQL-FM



iHeart
RADIO

Avg. Week All Dugrtal (Persons & % Reach): Adults 18 or older

OTT TV Streaming Services
Search (Google, Bing, etc.)

/ 15 (Websites/Apps)

Banking/Financial /Real Estate (Websites/Apps)
Social Media
Email/Text/IM/Zoometc. (Personal & Work)

Streaming Audio (Local Radio/
Podcasts/Streaming Services)

YouTube/TikTok, etc.
Games/Fantasy/Betting Sites

Shopping (incl. Food/Auctions/Travel, etc.)
Online Classes, Schools, Colleges, Universities

Local TV Streaming

Noi i i bi

m

o S—
RV —
_m
P T

= who Listened to IHEART RADIO in the past 7 days

Concurrent
Usage %

who Listened to IHEART
RADIO in the past 7 days

Avg. Hours+Minutes/day with
Digital: Adults 18 or older

1,159,605 or 74.4% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days use Ad-
Supported Social Media for an average of 116.5 minutes every day representing 21.6% of all time

spent daily with Ad-Supported Digital Media.
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326,674 or 75.2% of Adults 18 or older who Listened to KDWB-FM in the past 7 days use Ad-
Supported Social Media for an average of 144.9 minutes every day representing 25.3% of all time
spent daily with Ad-Supported Digital Media.
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330,275 or 81.9% of Adults 18 or older who Listened to KEEY-FM in the past 7 days use Ad-
Supported Social Media for an average of 116.8 minutes every day representing 22.3% of all time

spent daily with Ad-Supported Digital Media.
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266,505 or 66.2% of Adults 18 or older who Listened to KFXN-FM in the past 7 days use Ad-
Supported Social Media for an average of 93.1 minutes every day representing 17.7% of all time
spent daily with Ad-Supported Digital Media.
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481,495 or 72.5% of Adults 18 or older who Listened to KQQL-FM in the past 7 days use Ad-
Supported Social Media for an average of 119. minutes every day representing 19.9% of all time
spent daily with Ad-Supported Digital Media.
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oH t 1,159,605 or 74.4% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days use Ad-
l ear Supported Facebook for an average of 39.9 minutes every day representing 34.2% of all time spent

R A D I O daily with Ad-Supported Social Media.
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326,674 or 75.2% of Adults 18 or older who Listened to KDWB-FM in the past 7 days use Ad-
Supported Facebook for an average of 50.2 minutes every day representing 34.6% of all time spent
daily with Ad-Supported Social Media.
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330,275 or 81.9% of Adults 18 or older who Listened to KEEY-FM in the past 7 days use Ad-
Supported Facebook for an average of 41.6 minutes every day representing 35.6% of all time spent
daily with Ad-Supported Social Media.
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170,120 or 42.2% of Adults 18 or older who Listened to KFXN-FM in the past 7 days use Ad-
Supported YouTube Video for an average of 29.5 minutes every day representing 31.7% of all time
spent daily with Ad-Supported Social Media.
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daily with Ad-Supported Social Media.

481,495 or 72.5% of Adults 18 or older who Listened to KQQL-FM in the past 7 days use Ad-
Supported Facebook for an average of 40. minutes every day representing 33.6% of all time spent
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iHeart
RADIO

1,159,605 or 74.4% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days use Ad-
Supported Facebook for an average of 39.9 minutes every day representing 34.2% of all time spent
daily with Ad-Supported Social Media.
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326,674 or 75.2% of Adults 18 or older who Listened to KDWB-FM in the past 7 days use Ad-
Supported Facebook for an average of 50.2 minutes every day representing 34.6% of all time spent
daily with Ad-Supported Social Media.
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330,275 or 81.9% of Adults 18 or older who Listened to KEEY-FM in the past 7 days use Ad-
Supported Facebook for an average of 41.6 minutes every day representing 35.6% of all time spent

daily with Ad-Supported Social Media.

J021FM

Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 18 or older
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170,120 or 42.2% of Adults 18 or older who Listened to KFXN-FM in the past 7 days use Ad-
KN Supported YouTube Video for an average of 29.5 minutes every day representing 31.7% of all time

SPORTS RADIO - FM 100.3 spent daily with Ad-Supported Social Media.
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481,495 or 72.5% of Adults 18 or older who Listened to KQQL-FM in the past 7 days use Ad-
Supported Facebook for an average of 40. minutes every day representing 33.6% of all time spent
daily with Ad-Supported Social Media.
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iHeart
RADIO

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 103,195;
Local Radio: 98,821; Social Media: 67,901; Local TV: 31,328; Non-Prem. Cable: 26,408
reaching Adults 18 or older who Listened to IHEART RADIO in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Listened to IHEART RADIO in the past
7 days
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 30,238;
Local Radio: 27,140; Social Media: 21,132; Non-Prem. Cable: 8,040; Local TV: 7,552
reaching Adults 18 or older who Listened to KDWB-FM in the past 7 days.
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Radio Stations: KDWB-FM

® Share of Everything




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 28,927,
Local Radio: 25,294; Social Media: 20,183; Local TV: 9,081; Non-Prem. Cable: 7,505
reaching Adults 18 or older who Listened to KEEY-FM in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Digital Media: 22,994; Social Media: 14,355; Local TV: 8,525; Non-Prem. Cable: 7,272
reaching Adults 18 or older who Listened to KFXN-FM in the past 7 days.

Local Radio: 25,530; All Other
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Radio Stations: KFXN-FM




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 44,240;
Local Radio: 42,223; Social Media: 28,665; Local TV: 12,792; Non-Prem. Cable: 11,002
reaching Adults 18 or older who Listened to KQQL-FM in the past 7 days.
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Adults 18 or older who Listened to KQQL-FM in the past 7
days
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iHeart
RADIO

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average week]
‘Grocery Stores

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...
AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Restaurants & Bars

Podcasts

Spotify

Drug Stores

Retail Stores

SiriusXm

TV Music Channels

1,365,346 or 87.6% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an
average of 43.2 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 45.3 minutes/day.
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339,657 or 78.2% of Adults 18 or older who Listened to KDWB-FM in the past 7 days spend an
average of 42. minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 47.6 minutes/day.
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#1FDR NEW COUNTRY AND THE BEST VARIETY

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Home for an average of 52.4 minutes/day.

382,345 or 94.8% of Adults 18 or older who Listened to KEEY-FM in the past 7 days spend an
average of 50.5 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
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SPORTS RADIO - F¥ 100.3

361,103 or 89.7% of Adults 18 or older who Listened to KFXN-FM in the past 7 days spend an
average of 46.3 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 53.5 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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533,561 or 80.3% of Adults 18 or older who Listened to KQQL-FM in the past 7 days spend an
average of 36.2 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 47.9 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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.Heart 1,365,346 or 87.6% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an
1 average of 43.2 minutes per day driving, seeing Billboards and Signs representing 28.9% of all Time Spent

R A D | O with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

Reachié "Share of Ad-Supported OOH Media"
87.6% 86.9% " - m
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339,657 or 78.2% of Adults 18 or older who Listened to KDWB-FM in the past 7 days spend an average of
K/ﬁ 42. minutes per day driving, seeing Billboards and Signs representing 22.9% of all Time Spent with Ad-
012 Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
Weekly

Reach % "Share of Ad-Supported OOH Media"”

who Listened to KDWB-FM MsP
in the past 7 days
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1021 FM

382,345 or 94.8% of Adults 18 or older who Listened to KEEY-FM in the past 7 days spend an average of

50.5 minutes per day driving, seeing Billboards and Signs representing 33.4% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
Weekly

Reachit "Share of Ad-Supported OOH Media"”
94.8% +£7% 96.3% - m
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K”N 361,103 or 89.7% of Adults 18 or older who Listened to KFXN-FM in the past 7 days spend an average of
il e

46.3 minutes per day driving, seeing Billboards and Signs representing 27.1% of all Time Spent with Ad-
SPORTS RADIO - FM 100.3 Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
Weekly

Reach "Share of Ad-Supported OOH Media"
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533,561 or 80.3% of Adults 18 or older who Listened to KQQL-FM in the past 7 days spend an average of

36.2 minutes per day driving, seeing Billboards and Signs representing 22.5% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
Weekly

Reach % "Share of Ad-Supported OOH Media"”
96.3% - m
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iHeart
RADIO

1,365,346 or 87.6% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an
average of 43.2 minutes per day driving an average of 25.2 miles each day and are 19.9% more likely
to use MN 36 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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339,657 or 78.2% of Adults 18 or older who Listened to KDWB-FM in the past 7 days spend an
average of 42. minutes per day driving an average of 24.4 miles each day and are 65.4% more likely
to use MN 13 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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1021 FM_

1 FOR NEW COUNTRY AND THE

382,345 or 94.8% of Adults 18 or older who Listened to KEEY-FM in the past 7 days spend an
average of 50.5 minutes per day driving an average of 29.4 miles each day and are 57.4% more likely
to use US 10 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Avg. Hours+Minutes/day Driving:

Top-26 Residential Zip Codes: Adults 18 or older
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SPORTS RADIO - FM 100.3

361,103 or 89.7% of Adults 18 or older who Listened to KFXN-FM in the past 7 days spend an
average of 46.3 minutes per day driving an average of 26.9 miles each day and are 72.% more likely
to use MN 36 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older

55123 [ — . 6%
3.19%
L o
ol - a——
78%
55418 45 848 1.59% 7
ssi0r P e
s P —
55417 T e
2.57%
55044 68,421 2.31%
2.52%
55303 63.019 2.19%
55079 m 0.45% 2%
2.18%
55128
55028 e aat Lt
55020 D o
55034 P Dome
1.74%
S0 S
55412 0058 1.68%
56071 EEI— 1.65%
ssi2s R 160
se016 O 1
1.54¢
5106 e 5%
55404 e 147%
1.43%
55110 1 36%
1.38%
55446 20,248 0.70%
55372 e o
55316 — 1:30%

Radio Stations: KFXN-FM

Top-26 Employment Zip Codes: Adults 18 or older

55123 e 3.51%
55418 e 2.66%
55104 S 2.51%
55311 e oo
55110 i
55121 [ — 215%
55037 [T — 2.05%
55370 B i 2
55428 rors
55425 NN ooor

502 e S 05
56071 T L.66%

55401 W 1.65%

ss113 o

55008 1A

55455 CITTRM 0o

55317 e 2%

55421 [N L10%

55000 B O

55126 pREE e 1%

55318 R oroe, 10T

55130 W 1.05%

55111 (R oo 0%

54025 QRIS 0.00%

55440 m 0.98%

55070 pEtATmm—— 0.08%

* Share of Everything
for Anything _




533,561 or 80.3% of Adults 18 or older who Listened to KQQL-FM in the past 7 days spend an
average of 36.2 minutes per day driving an average of 21.1 miles each day and are 38.9% more likely
to use Lake Street than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

1-94 west of I-35W
1-35E south of I1-94
1-35E north of 1-94
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MN 13
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Top-26 Residential Zip Codes: Adults 18 or older
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iHeart
RADIO

474,356 or 30.4% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 8.8 minutes every day representing 31.9% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

‘Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers
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Too! persons

T ——
S ———

who Listened to IHEART RADIO
in the past 7 days

m- 35%
L 2.5

# who Listened te IHEART RADIO in the past 7 days u MSP

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

New York Times
(Daily)
9.7

New York Times
(Sunday)
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Local Daily
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i4 Newspaper(s) (Daity
82

New York Times Newspaper(s)
(Daily+Sunday) (Daily+Sunday)
121 88

Direct Mail
Advertising
{excluding Catalogs)
74

USA Today (Daity}
12

New York Times
{Daily)
91

Local Daily
Newspaper(s) (Daily
New York Times s
(Daily+Sunday)
e Direct Mail
Advertising (excluding
Catalogs)
74
Local Daily
New York Times Newspaper(s)
(Sunday) USA Today (Daily) {Daily+Sunday) Catalogs
121 102 81 36
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New York Times (Daily)
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Wall Street Journal
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New York Times
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Local Daily
MNewspaper(s) (Daily
82

Local Daily
Newspaper(s)
(Sunday)
123

USA Today (Daily) | Magazines (excluding Catalogs)
12 84 74

New York Times
(Daily) Magazines
New York Times 9.1 84
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121
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Newspa
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81

USA Today (Daily)
102

Direct
W
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ng
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(Sunday) Wall Street Journal (Daily) ~ Newspaper(s) (Daily Catalogs)
114 9.9 75 74
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. 106,083 or 24.4% of Adults 18 or older who Listened to KDWB-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.8 minutes every day representing 27.2% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

Books

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

igas |

e
(ol ooy e

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

Time Spent.

New York Times
(Sunday)
166

Wall Street lunal (Daity)

New York Times
(Dai
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Local Daily
Newspaper(s)
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78

| B, SE—
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Newspaper(s)
(Daily
71

‘Wall Street Journal

New York Times
{Daily)
9.1

New York Times
(DailysSunday)

— Direct Mail
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. T
¥ Daky) Direct Mail 74
ik ool i RS % advertising toca Dty
New York Times (excluding New York Times Newspaper(s)
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2. 135 7.0 121 102 81 36
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Local Daily Newspa per(s) (Daily

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)
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s |
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Avg. Hours+Minutes/day with Ad-
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£V

. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Wall Street Journal
(Daily)
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New York Times (Sunday)

Local Daily
Newspaper(s)
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111

Local Daily

Magazines

New York Times
(sunday)
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New York Times.
(Daily) Magazines
91 84

| Daily
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USA Today (Daily)
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ng
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. 104,281 or 25.9% of Adults 18 or older who Listened to KEEY-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10.1 minutes every day representing 31.6% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Time Spent.
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S w
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New York Times (Daily)

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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SPORTS RADIO - FM 100.3

. 128,437 or 31.9% of Adults 18 or older who Listened to KFXN-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.2 minutes every day representing 31.3% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Time Spent.
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231,855 or 34.9% of Adults 18 or older who Listened to KQQL-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.7 minutes every day representing 33.6% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (9’ Time Spent & Avg Minutes/day Spent): Adults 18 or older

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily
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New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

‘wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Catalogs

Magazines

Totol Persons: % Time spent.
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Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV

Video Streaming Services

"Advertising Actions”

P18+ who Listened to iHEART RADIO in the past 7 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

1,053,737

939,294 32.8%
720,431 25.2%
638,634 22.3%

421,654 14.7%

Local AM/FM Radio

415,618 14.5%

Local Broadcast TV
Cable TV Networks
Podcasts
Newspapers
Billboards

Audio Streaming Services

439,256 15.4%

398,393 13.9%

374,637 13.1%

303,157 10.6%

MINNEAPOLIS-ST. PAUL
291,719 10.2%

238,362 8.3%

= P18+ who Listened to iHEART RADIO in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
M P18+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Social Media
Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions”

P18+ who Listened to KDWB-FM in the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

1,176,416
1,039,835
809,803

730,694

Local AM/FM Radio

497,880

Video Streaming Services
Cable TV Networks

Local Broadcast TV
Podcasts

Audio Streaming Services
Newspapers

Billboards

MINNEAPOLIS-ST.PAUL Metro Scarborough R12026:Feb25-Feb26 Qualintab: 205

450,298

416,332

503,708 17.5%

382,528

265,483

MINNEAPOLIS-ST. PAUL
323,626 11.2%

309,091 10.7%

m P18+ who Listened to KDWB-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

M P18+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
Share of Everything

.
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Radio Stations: KDWB-FM



#) FOR NEW COUNTRY AND THE BEST VARIETY

Social Media
Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions”

P18+ who Listened to KEEY-FMin the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

1,176,416

1,039,835 36.1%

809,803 28.1%

730,694 25.4%

Local AM/FM Radio

497,880 17.3%

Local Broadcast TV

Video Streaming Services
Cable TV Networks
Billboards

Podcasts

Newspapers

Audio Streaming Services

503,708 17.5%

450,298 15.6%

416,332 14.4%

309,091 10.7%

382,528 13.3%

MINNEAPOLIS-ST. PAUL

265,483 9.2%
m P18+ who Listened to KEEY-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
M P18+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Radio Stations: KEEY-FM



KF/N

SPORTS RADIO - FM 100.3

Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV

Local AM/FM Radio

"Advertising Actions”

P18+ who Listened to KFXN-FMin the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

1,176,416

1,039,835 36.1%

809,803 28.1%

730,694 25.4%

497,880 17.3%

Local Broadcast TV

503,708 17.5%

Video Streaming Services
Podcasts

Cable TV Networks
Newspapers

Billboards

Audio Streaming Services

450,298 15.6%
382,528 13.3%

416,332 14.4%

323,626 11.2%
MINNEAPOLIS-ST. PAUL
309,091 10.7%

265,483

SD |
()
3
e

= P18+ who Listened to KFXN-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Radio Stations: KFXN-FM



Social Media
Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions”

P18+ who Listened to KQQL-FMin the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

1,176,416
1,039,835 )
809,803 28.1%

730,694 25.4%

Local AM/FM Radio

497,880 17.3%

Video Streaming Services
Local Broadcast TV

Cable TV Networks
Newspapers

Billboards

Podcasts

Audio Streaming Services
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450,298

503,708 17.5%

416,332 14.4%

323,626

309,091

; 11.8% MINNEAPOLIS-ST. PAUL
382,528

265,483 9.2%
m P18+ who Listened to KQQL-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

W P18+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
Share of Everything

.
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Radio Stations: KQQL-FM



